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What business leaders are  
doing on social media


WITH social media firmly entrenched 
into everyday life – even journalists 
regularly quote tweets in news stories –
it’s now becoming a big part of CEO life.


The benefits for an organisation, 
and for its leader, of being more visible 
on social networks are many; surveys 
report organisations that are ‘social’, and 
transparent, are more highly regarded.


A social leader shares stories, joins 
conversations and has the opportunity 
to connect with a larger audience, and 
engage with customers, stakeholders and 
employees, as well as future employees.


According to a recent study, CEO 
‘sociability’ has more than doubled 
in just five years. PR firm, Weber 
Shandwick began tracking the social 
activities of chief executives back in 
2010 and has found that in 2015, 80 
percent of the chief executive officers 
of the world’s largest 50 companies 
are now engaged online and on social 
media. 


While the study (Socializing Your 
CEO: From Marginal to Mainstream) 
reports that 94 percent of CEOs in the 
United States are social, APAC CEOs 
lag behind at only 55 percent; leaving 
loads of potential to ‘get more social’.


Mostly revealingly, the research 
highlighted some interesting insights 
into what these leading CEOs were 
actually doing on social media - 
activities that any business leader can 
utilise, or learn from.


THE CEO SOCIAL BIO  SUBHEAD
The company website is the 
most popular channel for CEO 
communications with 68 percent of 
CEO’s having more of a presence than 
just their name and bio. Realising that 


the first place people go to learn more 
about a company is their website , 
CEO’s have increased their visibility 
by ‘socialising’ their bios. A social 
CEO page not only includes a photo 
and biographical information, but 
also extracts and links to their blogs 
or articles, feeds from their Twitter 
profile, and embedded video of 
speeches and presentations. 


THE CEO VIDEO STAR
More CEO’s are appearing in corporate 
videos – three times more than five 
years ago. Video is a powerful medium 
for sharing stories making it an ideal 
channel for the CEO to connect with 
audiences – and the high share-ability 
and popularity of video offers the 
opportunity to reach larger and more 
diverse audiences.


FACEBOOK IS OUT
Not one CEO in the latest study used 
Facebook as a social network. Facebook 
is still regarded largely as a personal 
social network, unlike LinkedIn which 
was the most popular social network 
for CEOs. LinkedIn is a safer choice 
because it is viewed as a network for 
professionals, in part because of the lack 
of anonymous profiles. 


Twitter was the next most popular 
social network – thanks to more high 


profile business and political leaders 
taking to Twitter to lead the way. 


Interestingly, new CEO’s (under three 
years tenure) got social faster than CEO’s 
of over three years tenure; and the study 
notes this wasn’t an age issue either. More 
a case of the new broom understanding 
the need to be social? Or are companies 
employing business leaders with social 
media skills? 


According to the same survey, female 
executives (from the Fortune’s 2014 
Global Most Powerful Women in 
Business list) are harnessing the power 
of social to be heard, build a community 
and add their voice and perspective to 
conversations  – with 76 percent active 
on social media; in line with the CEOs of 
top companies.   M


References and resources: http://www.


webershandwick.com/uploads/news/files/


socializing-your-ceo-iii-exec-summary.pdf


and https://business.linkedin.com/content/dam/


business/talent-solutions/global/en_US/c/pdfs/


linkedin-executive-playbook.pdf


Fiona Powell has trained, managed 
and presented to large and small 
businesses on social media. She 
is currently publisher/producer of 
WebShowCentral.tv and an aspiring 
web series creator. She is also the 
former editor of Management.


SOCIAL MEDIA


Recent research has highlighted some interesting insights into what leading CEOs are 
doing on social media – activities that any business leader can utilise, or learn from.  
By Fiona Powell.
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