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ENGL 1020.35 / Dr. Minarich / Spring 2016 / 4 February 2016  
 


WRITING PROJECT ONE: RHETORICAL AD ANALYSIS 
 
Rough Draft due in class on T 16 February (2 hard copies; minimum length 3pp.) 
Final Draft due via email by 11:59p on M 22 February 
Conferences: Tuesday 16 and Thursday 18 February after class (see Conference schedule) 
 
* Please attach your document file in your email. Email subject heading should read LASTNAME Paper 1 
ENGL 1020-35. Also, name your document in the following fashion: LASTNAME Paper 1 ENGL 1020-35.doc 
(or .docx). That would look like this: MINARICH Paper 1 ENGL 1020-35.doc. Be sure that your file is .doc 
or .docx, or I will not be able to open it. FILES NOT TURNED IN CORRECTLY AND ON TIME WILL BE 
PENALIZED. 
 
CRITERIA:  
-For this assignment, you are to write a rhetorical analysis of an advertisement.  
-Your essay must contain a three-part argumentative thesis statement: observation, significance, and “so 
 what.” See WT Chapter 11 on Arguments as well as class notes on the three-part thesis. 
-Your essay should be 4-5 double spaced pages long. 
-The advertisement you choose may be a print ad, a commercial, or an online ad from any time period. 
-You may not choose one of the ads assigned in Ad Capsules 1 and 2. Additionally, you may not choose an 
 ad issued by any of the companies we studied in Ad Capsules 1 and 2 (i.e. Axe, Old Spice, CoverGirl, 
 etc.). 
- There is a research component for this assignment. You must cite and analyze one to two (1-2) 
 reputable secondary sources in addition to the ad you choose. You must include both in-text   
 citations as well as a Works Cited page. 
-Your paper should comply with MLA format.  
 
Your rhetorical ad analysis should include/address the following: 
-Topic, Angle, Purpose, and Audience (demographics v. stereotypes) for the ad 
-Context for the ad 
-How the ad uses, logos, ethos, and/or pathos 
-The effectiveness of the ad 
-The ad’s visual components in addition to any written/spoken text 
-What the ad says about a larger issue: race, class, sex, gender, sexuality, etc. (If you would like to write 
 on a different issue, you must clear this with me in advance.) 
 
Remember that this project is not simply asking you to tell the reader whether you like or dislike the ad you 
choose. Rather, it is asking you to craft an argument about and analyze how you see a significant issue 
functioning within the ad based upon rhetorical considerations.  
 
Your tone should be academic yet accessible. You may use the first person if you feel you must, but do not 
do so excessively.  
 








The Research Component: You may use more than 2 sources if you talk to me about it ahead of time. The 
sources you choose must be reliable sources, such as scholarly books, peer-reviewed journal articles, 
and/or reliable internet news sites. Personal blogs and Wikipedia do not count as reliable sources.  
 
In addition to citing and analyzing your secondary sources, you should also cite and analyze the ad as 
evidence for your argument. You might consider some of the following filmic/visual aspects of your chosen 
ad: character, performance, costuming, make-up, props, setting, mise-en-scene, lighting, sound, 
cinematography, editing (shot-reverse-shot, cuts, etc.).    
 
Pro Tips: 
-A thesis statement is not a question. The thesis’ observation is your answer to a question, which then 
needs an explicitly stated significance.  
-For tips on structuring your rhetorical ad analysis, revisit WT Chapter 9 on Rhetorical Analyses. 
-Be sure to pay attention to detail in the ad and analyze these details instead of just describing them. 
 
Happy Writing!  
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