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Marketing, MKTG 1200, Assignment #1 
20 marks (10% of overall grade) 
 


“The Marketing Environment” 
 


Assignment Background: 
In weeks 1 – 4, you were introduced to the concept of marketing, its progression over the 
last few decades, the marketing mix & the importance of monitoring the environment 
using an environment scan. (Chapters 1 & 2 in your textbook). This assignment will reflect 
your understanding of the reading and in-class lecture material.   
 


Individual assignment: 
You will use this assignment to reflect on the marketing mix of one of your favourite 
products – a good, service or idea. You will also conduct a SWOT analysis on this product 
as well as two competitors of the product.   
 


Assignment Details: 
1) Introduce your favourite products and tell us why you’ve selected it. Your product 


can either be a good, service or an idea.  
2) Use the marketing mix to identify the: Product, Price, Place and Promotion aspects 


of the product you’ve selected.   
3) Identify two main competitors of your favourite product.  
4) Conduct a SWOT (Strengths, Weaknesses, Opportunities & Threats) analysis of your 


product as well as two main competitors of that product.   
5) Based on the SWOT analysis, describe how your favourite product ranks against its 


competitors. 
6) Conclude your assignment by sharing recommendations that might better position 


your favourite product in the market. 
 


Assignment submission: MKTG 1200 students are to submit their completed assignment 
to the Dropbox by 11:59:00pm on October 9, 2015 (the end of week 5).  Late assignments 
will be docked 20% per day.   
 


Each assignment must be formatted to: 
- Have a title/cover page and numbered pages 
- Maximum 1,000 words 
- Double spaced and 1" margins  
- Use Arial or Calibri font 


 


**Please refer to Chapter 1 and Chapter 2 in your ebook and class lecture 
notes to help craft your assignment**. 








Assignment Rubric 


Criteria Poor 
1 point 


Fair 
2 points 


Good 
3 points 


Excellent 
4 points 


1. SWOT Does not show 
understanding of a 
SWOT analysis. Is 
unable to clearly 
identify and provide 
examples of 
strengths, 
weakness, 
opportunities and 
threats.  


Identifies 
business 
strengths, 
weaknesses, 
opportunities and 
threats. No 
rational for 
response is 
provided. 


Somewhat identifies 
the business 
strengths, weakness, 
opportunities and 
threats. Rational for 
response is not 
thorough or 
reasonable. 


Clearly identifies 
the business 
strengths, 
weakness, 
opportunities and 
threats. 
Explanation for 
response is 
thorough and 
reasonable. 


2. Marketing 
Mix 


Limited and 
inaccurate 
information provided 
on the marketing 
mix. 


Identifies the 
marketing mix 
but does not 
consider all the 
key components. 


Identifies the 
marketing mix with 
limited rational 
provided in the 
response. 


Identifies the 
marketing mix and 
thoroughly reports 
on rational for 
responses.  


3. Target 
Market & 
Positioning 


Target market is not 
identified correctly 
with limited details 
provided to validate 
answer. 


Target market is 
identified but 
does not seem 
appropriate given 
SWOT analysis 
and marketing 
mix provided.  


Based on the 
marketing mix and 
SWOT analysis, the 
target market(s) is 
identified but not 
described in enough 
detail. 


Based on the 
marketing mix and 
SWOT analysis, 
the target market(s) 
is appropriately 
identified, 
explained and 
appropriate. 


4. Company 
Analysis 
 


Very limited 
information is 
provided about the 
company and some 
of the content is 
inaccurate. 


Product and 
competitor 
information are 
provided, but 
there is a great 
deal of potentially 
important 
information 
missing. 


Information about 
product and its 
competitors are, for 
the most part, 
thoroughly and 
clearly reported. But 
some information 
that may be critical to 
the marketing plan is 
missing. 


Information about 
the product is 
thoroughly and 
clearly reported, 
including type of 
product, relevant 
history, current 
marketing efforts, 
customers and 
competitors. 








 


5. Spelling, 
Grammar 
and Format 


There are a 
number of major 
errors in 
punctuation, 
grammar and/or 
spelling which 
make it difficult 
to read. 


There are 1 or 2 
major errors in 
punctuation, 
grammar and/or 
spelling which 
interrupt the flow 
for the reader. 
Format 
requirements 
were not 
considered. 


There are 2 or 3 
minor errors in 
punctuation, 
grammar and/or 
spelling which do not 
break the flow for the 
reader. Some format 
requirements have 
been met. 


There are no 
grammatical, 
spelling or 
punctuation errors 
and all format 
requirements have 
been met.  
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