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green


"Green'' programs and facilities delivered by public


park and recreation agencies are influencing the next


wave of environmentally conscious citizens.


By Judith A. Stock ,


Baltimore's Family Fishing Fun program


introduces kids-and their parents-to the


natural world.
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CARING FOR OUR ENVIRONMENT


GROWING
GREEN KIDS


W
hen Club Chameleon
took its first group of
kids on an overnight
wilderness adventure,
in 2003, the intention


was to impact as many young people
as possible.


Today, the program, offered by the
Newmarket Recreation agency in New
Hampshire, reaches 215 children, ages
10-16, and has received designation by
NRPA as one of 20 pilot agencies for
the 2007 Teens Outside program, spon-
sored in partnership v^th the Outdoor
Foundation.


Once a month, Club Chameleon
runs a different outdoor weekend ex-
perience for 20 teens and 10 staff. What
keeps these kids coming back for more?
The friends they make and the sense
that the club belongs to them—which
it does.


One of the most successfiil things the
organization did, says Anneliese Fisher,
Club Chameleon director, is partner
with the University of New Hampshire
and its students to lead some of the
wilderness adventure trips. The stu-
dents receive college credits, and the
children are richer for the experience.


"As the program has grown, 45 of
the students have become mentors to
the group's kids," says Fisher. "They've
donated bikes and kayaks for the chil-
dren, too. We are very tied to our uni-
versity community."


Funding for the nonprofit Club
Chameleon comes from grants and cor-
porate donations, says Fisher, "so the
parents don't have to pay a dime. That
makes us a level playing field. The town
is low-to-moderate income, and there


are lots of kids who wouldn't have the
opportunity to participate otherwise."


Although the town of Newmarket is
located 20 minutes away from the coast,
three-quarters ofthe children who
attend Club Chameleon have never had
the opportunity to stand at the ocean's
shore. For some of these kids, going
hiking in the White Mountains, 45 min-
utes away, was another first.


"When we stood on top of the
mountain, the look on their faces was
amazement," Fisher says. "They didn't
even know what was in their own back-
yard. Through our program, they are
being given a greater appreciation of
their surroundings."


The perfect opportunity for teaching
stewardship principles to young chil-
dren is immersing them in nature. And
these kids are card-carrying members
of the "Leave No Trace" national pro-
gram that seeks to minimize the indi-
vidual impact on the natural environ-
ment. The kids don't trash the streams
or break branches from the trees, and
they easily police themselves and one
another. The skills they learn can be
used throughout their lives.


Fisher says the kids work hard to-
gether as a team and as they do, their
self-esteem and self-confidence grow.
The club is all about support to help
them get through their teenage years.
"At our community center, the kids
constantly come in to see us," says
Fisher. "Sometimes, I see their report
cards before their parents do."


Club members. Fisher says, feel a
family-like connection and take care
of each other. One day at school, for
instance, a bully confronted a club


member. Immediately, three fellow club
members stepped in to stop the bully-
ing and vralked the accosted member
home.


The club kids call Fisher "Mama
Bear" because they know she will pro-
tect them. A firm believer in the
Richard Louv book Last Child in the
Woods, which argues that children are
becoming increasingly disconnected
from nature, she agrees that children
today don't play outside like kids used
to and, consequently, their imaginations
aren't being challenged.


Paying it forward. Club Chameleon
involves a significant community serv-
ice component. Club kids engage in
projects such as mentoring younger
children or providing community
service at town festivals. They've even
adopted a 175-acre farm in Maine,
where they removed old, rusted farm
equipment and built a chicken coop.


"Our teens don't test us," says Fisher.
"They know what is being given to
them, the expectations involved, and
that if they don't live up to those ex-
pectations, there is no more camping
for them."


Last weekend, on a skiing expedition.
Fisher was told by the women handing
out ski rentals that every one of the 20
kids said, "please" and "thank you"
when receiving his or her equipment.
"These kids," says Fisher "know they are
changing the way people look at teens."


In Baltimore:
Hook, Line, and Sinker
Bob Wall, division chief of youth and
adult sports at the Baltimore City De-
partment of Recreation and Parks, has
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Peter Bergeron, 14, climbs at Pawtuckaway State Park in Raymond, N.H.,


as part of Club Chameleon and NRPA's Teens Outside program.


run the agency's Family Fishing Fun
program for the past six years.


As an anchor agency in tbe Take Me
Fishing^"^ initiative, a national strategy
of NRPA and the Recreational Boating
and Fishing Foundation (RBFF) aimed
at introducing and growing participa-
tion in boating and fishing, Wall has
been able to increase the reach of the
fishing program and make it available
to Baltimore families on Tuesday
evenings during the months of May,
June, September, and October. Families
meet at the Patterson Park Boat Lake,
where participants are furnished with a
rod, reel, and bait, and spend two hours
fishing in this catch-and-release park
program. Some families bring a picnic
dinner, using the tables scattered
around the lake.


"This program has been really suc-
cessful," says Wall. "We talk to the kids
about how to keep the environment
clean, and we have [them] pick up any
trash lying around."


The summer fishing program targets
kids ages 3 and older. All 46 recreation
centers throughout the city offer the
opportunity to schedule a fisbing trip
at Patterson Park Boat Lake, which is
located on three acres in the heart of


Baltimore.
"During this program, we partner


with the Audubon Society and take two
groups of children from different cen-
ters, 15 kids in each group," explains
Wall. "We take one group, and the
Audubon volunteers take the other.
We take our kids fishing, and the other
group goes bird-watching or does an
environmentally related arts and crafts
program."


Patterson Park, where the lake is
located, is one of the oldest parks in
Baltimore, encompassing 155 acres. It
was designed as a smaller version of
New York's Central Park.


After offering the fishing program for
five years, it became obvious to park
officials that if the program were to go
forward at Patterson Park Boat Lake,
the facility would need some serious
attention, perhaps even a facelift. Sixty
percent of the lake had become choked
off with cattails and lily pads, and sedi-
ment badly needed to be removed from
the bottom. To keep young children
from falling into deep water, the shore-
line had to be altered to meet safety
requirements.


"Last year we had about 3,500 kids
come through tbe program, ages 3 to


teens," says Wall. Much of the increase
can be attributed to Baltimore's anchor
agency status with NRPA and RBFF,
through which it received grant funding
to expand community fishing pro-
grams.


The principles of a successful, engag-
ing stewardship program for children
include organization, community
involvement, and partnerships.


As is the case with many programs.
Wall cautions against trying to go it
alone. Instead, he says, consider devel-
oping support groups. For the Balti-
more fishing program, having the 800-
member Friends of Patterson Park as an
ally is a tremendous bonus.


Program leaders have found another
friend in Tochterman's Tackle Shop, a
small, 95-year-old, family-owned fish-
ing tackle shop near the park that's
been quite generous across the years.
"We have never paid for any bait, and
that is a whole lot of worms and night
crawlers," says Wall.


"Our town has an initiative to make
Baltimore greener," says Wall. "We are
planting an enormous amount of trees
to regain our canopy. Aesthetically, if
the eye sees trees and not just buildings,
it will be a more pleasing sight. And,
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since the park is only two miles from
the city center and the famed harbor
area of Baltimore, the city's enhance-
ment would benefit the park."


In the end, the most important fea-
ture of the fishing program is that the
kids who attend "will teach their chil-
dren to be greener and more environ-
mentally friendly," says Wall. "The
greener the kids, the better off everyone
will be. There will be a lot more job
opportunities for people who under-
stand the environment"


Wall gauges the fishing program's
success by the number of smiles he
sees—and by the number of kids who
come back. "We always keep 40 fishing
rods on hand, but I know a kid is really
interested when he brings his own fish-
ing rod," says Wall. "Get them hooked
on fishing and that will keep them away
from all the bad influences."


Growing Lifelong Stewards
"It's our mission to instill a sense of
stewardship in our community so that
throughout the children's lifetime, they
can make good environmental deci-
sions," says Katie Shaw, nature center
manager for Walker Nature Education
Center in Reston, Va. "Those are the
things I hope they take away with them.
That, and a great desire to learn about
nature."


The center's director for 17 years,
Shaw says kids find out quickly from
their programs that nature puts every-
one involved on equal footing. "You
don't have to be the smartest or the
fastest," she says. "You can just be you."


Shaw likes the fact that the nature
center introduces children to the envi-
ronment at an early age, when they are
most impressionable, explaining, "We
start our lS-month-olds out in our
Babies in the Woods program," where
participants are exposed to sensory
experiences in a series of one-hour pro-
grams that let them hear, see, touch,
and smell their surroundings. "We have
learning stations and, as often as possi-
ble, in good weather, we take them out
on the trail," says Shaw.


The core programs include Nature


With a sense of stewardship in the community, children will make a lifetime's worth


of good environmental decisions.


Tots, geared toward 3- to 5-year-olds
who can come to the nature center's
camp during the summer, and field
trips for elementary school children in


the spring and fall. "With our teens, we
do the work-learn experience, and, as
they move toward adulthood, we offer
summer jobs for teens and internships


Children's Play Structures
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A camper explores aquatic life in a Reston, Va., stream.


with college students," she says.
All ofthe center's programs take


place trailside within the facility's 72-
acre site, and are built around a four-
stage model that includes awareness,


appreciation, knowledge, and action.
Shaw advises taking advantage ofthe


teachable moments by presenting pro-
grams that supplement the auditory,
visual, and tactile experience. "This is


the key" she suggests. "When you get
auditory, visual, and tactile in one pro-
gram, this is when you know your
important message will be retained."


In measuring a program's success,
Shaw uses two methods, one formal
and the other informal. She first sug-
gests getting written evaluations from
staff, teachers, and parents. To illustrate
the informal method, Shaw relates a
coincidental meeting with a parent in
the grocery store: "The parent told me
their kid went into biology in college
because ofthe camp program."


With a strong stewardship program,
says Shaw, "you make the right envi-
ronmental choices. You hear all the
time that everyone makes a difference,
but when it comes to the environment,
it really is true. It's about the legacy we
leave behind."


NRPA: Where the Kids Are Outdoors


SaJd
Sajai Wise Kids *̂̂  Outdoors


It's a fact: Children today are spending


less time outdoors engaged In sponta-


neous play, NRPA and the Sajai"^" Founda-


tion are partnering to reconnect kids with


the natural environment. This exciting new


program will have them exploring nature


outside their door while it teaches them


about the importance of eating right and


being physically active. Each session


engages kids in outdoor adventure mis-


sions guided by trained recreation staff,


and is sure to get them excited about


their natural surroundings.


For more information, visit


www.nrpa.org/wisekids.


OUTDOOR
INDUSTRY
F O U N D A T I O N


Teens Outside


Teens Outside is a program that introduces


youth ages 11 -17 to outdoor recreation


through sustained, season-long experi-


ences in hiking, camping, climbing, biking,


paddling, and other activities with the


goal of fostering a new generation of out-


door enthusiasts. Through an NRPA part-


nership with the Outdoor Foundation, the


program was piloted in 2007 with 20 park


and recreation agencies across the coun-


try. By the end of the year, the Teens Out-


side program had succeeded in involving


more than 3,560 teens and 250 mentors


in outdoor experiences. NRPA and the


Outdoor Foundation are working to fine-


tune and expand the program to include


additional agencies, and intend to incorpo-


rate a community and environmental


stewardship pillar.


For more information, visit


www.nrpa.org/teensoutside.


Take Me Fishing^"


NRPA and the Recreational Boating and


Fishing Foundation (RBFF) are partnering


to get kids outdoors through boating and


fishing. The Take Me Fishing^"^ initiative


aims to give hectic families an opportunity


to reconnect in an outdoor setting, teach


youth new life skills, and incorporate fish-


ing and boating as part of a healthy life-


style. In its two years, this initiative has


reached more than 300 park and recre-


ation agencies, engaging some 90,000


youth ages 6-11. NRPA and RBFF have


a strong commitment to initiatives that


focus on youth and the outdoors, foster


future anglers, and provide education


on environmental conservation. The 2008


program is set to launch in the coming


months.


Look for more information at


www.nrpa.org/fishing.
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