More Dos and Don’ts for the Development of Questions
Developing questions is a bit more complicated and chal 4. Include all valid response options. With a multiple cheicy
. lenging than remembering four dos and four don'ts. Addi- question, be sure to st all reasonable answers slong
tional guidance is useful in wording questions and creating “other and “none of the abov

23 questionnaire. Marketing research practitioner Brett Plum- 5. Consider where your question falls in the flow of the
mer recently issued his own list of dos and don'ts.® Of survey. Group similar items together, ask important ques.
course, some of Plummer's recommendations overlap with tions fairly early on, and consider if earlier questions
those presented previously in this chapter, but he suggests

might bias answers to later ones.
additional considerations that are essential to the design of
good questions.

Don'tsinclude:
Dos include: 6. Don't create confusing or ambiguous questions. Avoid
. jargon, technical wording, and pretest the questions
o et s o gl 2 S e s
g dents.
five has allof the necessary questions. 7. Dot forget o carefuly review response optons ox
2. Consider which question type is best for each question. - wpAg et
The options are open ended, which are difficult to ana- B dvivcirmctivoni vl
Iyze; single or multiple choice, which are quick and easy o b s e
for respondents; ranking, which are somewhat confusing g SOCB SeUdRe Ul edue L
to respondents; and a:i,, which requires selection of ing researcher will study the more subtle types of leadng
the appropriate rating scale. estions and avoid them.
3. Take into account how the data will be analyzed. Nominal g

9. Don't ask redundant questions. Respondents are espe-
and ranking measures must be analyzed with nmama_.u e mekows ot
ages. Rating scales can nm analyzed with averages an o i Ao
advanced statistical techniques.




