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CASE STUDY REPORT FORMAT GUIDELINE

Following is a suggested guideline for preparing your case study reports (remember 1o
always use Harvard Business Style for all formatting and referencing as perthe course
outline):

Cover Page
(Include student names and student 1ds)

Executive Summary
(IF appropriate - should be written last to focus on key points/findings)

Introduction

Current Siniation Analysis and pertinent Background inchuding a synopsis of the relevant
information from the case analysis ool shart form.

Body
May inclue:
+ Target Market ldeifcstion
Market Nowds
Forms of IMC i use
Anlysis of Case
Key IsuesGoals
Recommendations
Minclude:
Decison Crieria
Asunptions
Data Analyss analysis in ppendix and summary info in body)
Prefemed Altemative with rationake
Justificaion Predicted Outcome:
It important tha all guesstmates orereatve ideas b found upon some
markeiing rationale anda sofid ndersianding ofthe mtris elaed o he arget
marketand aniciputed fnancial changes/impaci. Using arget market anabsis
and ediucation esimation of population. . and wisis appropriate
" youare norconfent inyour abilit 10do so.. PLEASE FEEL FREE
TODISCUSS “HOWTO" as a team with the profesor el in adhance of
vour case presentaion.

Sho

Conclusion

References

Recommend that you source business journls, periodicals, and textual references as well
s any online rescarch. Make sure you support your ideas with facts and figures, Please




