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» move far beyond the eco-
sbout “Mumd-‘m‘mh ?m"?}d:g “pottom line.” The 30ng
ic goals that are often o nd inl:i\n'dulll today involve changing tllfmc world in
o ncern “connection” itseit.
’kff,'g in m:?::rt-ys, we see that there are many
xamples of organizational types in today's world that wbe;: tn‘c‘rt often cm}f:_:fn ﬁﬁ:
" . b we qften tgs izations, but scholars are
P are dessgned to make money—as the epitome of organ o crganizasions
: mch. ; ym.. n, 2012). For both profit and nonprofit PfS@mm&% Tﬁ;
“me% Kogpmza' tions ’ be characterized as service organizations r? er th
md ifacturing organiza n:n‘: In areas around the gk_ibt, nmmm;n:hn:an;‘m‘:;:
ons (NGOs) are especially important in coordinating ptogeqegdo e dilar
nons (~.,d.m’;fmﬁm It is increasingly common for individuals Similac
nauhmd nnd Is to comc. together in organizations known as C_OOPCI'ZﬂeV::k onmsn-
that are o&g:‘ motivated by a concern for democracy, socnai;u::rcncé :;r e
tal and global responsibility. Furthermore, thl} advanoesb o yaical
nication technology, organizations often do without thg brick-a physk
location and o u; as virtual organizations. It is also critical to stretch our mkm. dg
pemth features of an “organization” are also relevant for the consid-
e wocil organioat iti d ities, or even families or
eration of social organizations, such as fraternities and sororities,
groups of friends who are coordinating around valued goals and tasks.

Compilicating Our Thinking about Communication

i important for us to complicate our thinking about communication if we are
Zﬁwﬁl the complicated wofld that confronts us. F.arly models of communica-
tion were highly simplistic, arguing that communication could be cpnceptuahzed
with a model such as the S-M-C-R model, in which a Source transmits a Message
through a Channel to a Receiver. In the organizational context, this could be seen
as a supervisor (source) asking for volunteers to work on the weekend (message)
through an e-mail (channel) sent to all her employees (receivers). Even when a “feed-
back loop” is added to this model (e.g., responses to the e-mail), it is clear that it
fails to encompass the varying ways we need to think about communication. Com-
munication is not just about sending simple messages to one or more receivers.
Commenication is also about the intricate networks through which computers link
us to others. Moreover, communication is about the creation of meaning systems in
families and caltures; understanding a market segment to enhance persuasion and




