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Week 5 - Instructor Guidance

Guidance – Week 5 – CDG 218 Visual Literacy in Business.

 

Preparations for this week’s assignments include the reading of Chapter 9: Social Media: Living in the Revolution
and Convergence.  The text is: Ryan, W. (2012). Learning to see – A Guide to Visual literacy.  (Bridgepoint Edition).

 

You will have 4 assignments due this week.  Refer to your Student Guide for detailed instructions and due dates.  In brief you
will need to complete all of the following:

Social Media  (Discussion)
Reflecting on Visual Literacy in Business (Discussion)
Packaging Visual Communication (Journal)
Final Project – Using Visuals to Communicate a Message (Assignment).  Please remember APA is required on the
written portion of your final project.

 

Chapter 9

Social Media is not a medium in and of itself.  It is a combination of media that is web-based and that facilitates two-
way dialog between people and organizations (Ryan, Section 9.4).   There are similarities to traditional means of
mass media but there are also some significant differences.  With traditional means there was often a one-to-many
communication paradigm where in today’s social media the communication can be much more specific and more of
a one-on-one communication.  Think about typical broadcast media were a commercial advertisement is broadcast
from a radio station (one) to everyone (many) within the broadcast range.  It is primarily one directional and passive
from the receiver’s point of view.  With social media we can have a blog or a chat room discussion with a customer
in a more intimate or one-on-one setting.  The customer helps to shape product offerings by giving feedback to the
organization.  An advantage of social media over traditional means includes lower costs to get the message out
versus the traditional resources required to publish or broadcast information.  Social media presence should not be
ignored.  I have come to appreciate the “How to …” videos that are available on the intranet.  As a do it yourselfer,
who enjoys home projects, I have come to rely on video clips of projects that I want to handle. The only drawback of
course is sitting through the commercial advertisement for the product.  Oftentimes these are put out by the
manufacturer of a particular product.  This is a clever calculated move and can help to promote the product or
service.  Another advantage is the social media message oftentimes can be produced and sent faster than
traditional means. We discussed earlier the role of the gatekeeper.  Again, there really is no single gatekeeper with
Social Media.  Content can be immediately available but it can also be somewhat suspect particularly when the facts
are not checked.

 

So where do we social media used today?  Social media takes the form of forums, blogs, podcasts, journals, visual
imagery, wikis, email, wallposting, vlogs and more (Ryan, Section 9.5).  The uses of course are endless. 
Photographic imagery and video tend to be the two primary platforms of social media and important for us to
understand particularly in this course as it relates to visualcommunication. 
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